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NEW TECHNOLOGIES 
CANVA 

Photos Slideshows Infographics

E-booksMotion
Graphics

Interactive
Graphics Videos
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What is Visual Content?
It is the graphics and images that you see, read 
and interact with as you consume media, 
including:
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Why Visual Content Works for Brands

A month after Facebook debuted Timelines, infusing newsfeeds 
with photos and videos, brands saw a 65% increase in engagement 
(Simply Measured, 2012).

Whereas brand publishing was once relegated to traditional ads, sales collateral and the occasional press release, a visual 
approach to content marketing lets you tailor and deliver an interesting message at various stages of the buyer’s journey, 
supporting your marketing goals.

Old and new publishing platforms 
alike are increasingly focusing 
on visual content, attracting and 
engaging enormous audiences. 
Delivering your content through 
these channels expands your reach 
far beyond your company blog or 
traditional marketing efforts. Visuals 
are now the price of entry. 

Aesthetic appeal is not the only 
reason visual content is more 
shareable. It is easier to publish 
an image on media outlets and 
social platforms than to copy/
paste an entire article.

Consumers are attracted to brands not 
just for their products/services but for 
their values and customer relationships. 
Visual content helps you showcase your 
company’s personality, culture and 
values. Whether it’s through Instagram or 
your blog, it provides a window into the 
way you work and the things you care 
about. 

Expand Your Reach Build an Authentic Relationship Spread the Word
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This content is a mix of 
all three, providing 

value to the audience 
and including CTAs 
that encourage 
spreading the 

word.

This content educates 
viewers on the benefits of 
what you are selling and 
provides clear calls to 
action for purchase.

This content builds the 
viewer’s trust and 

establishes your brand’s 
credibility.

This content appeals to 
the broadest segment of 
your target audience. It 
captures attention and 

provides something 
of value to the 

viewer.

Thought leadership and
useful resources: A healthy mix:Product or service

information:
Informative or
entertaining:

How Visual Content
Serves Your Marketing

Visual content can help support efforts at every stage of the customer journey. 
Content should be optimized to reach specific audiences, helping move them along 
the path to purchase.
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AWARENESS CONSIDERATION CONVERSION LOYALTY + ADVOCACY

VISUAL CONTENT CREATION 
1.  Write a Creative Brief
2.  Ideate around the Brief
3.  Craft your content

•  Research
•  Copywriting
•  Outlining
•  Getting approval

4.  Design
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IMPORTANCE OF BRAND STANDARDS 

FIRST STEPS 

CREATE YOUR OWN 
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MAKING GRAPHICS: CANVA 
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MEASUREMENT – 7 BASIC STEPS 
• Define your goals
• Define your audiences
• Define your benchmarks
• Define your metrics, get buy in. 
• Define your time and costs
• Select your data collection tools
• Collect and analyze your data then turn what you have 

learned into action. 

• Beth Kanter, Measuring the Networked Nonprofit


WHAT KIND OF 
CONTENT 

INFOGRAPHICS - TYPES 
• How To
• Research Results
• Compare and Contrast
• Did you know?
• Demographics
• Advocacy
•  Timeline

• How to Create an Infographic in 30 minutes
•  http://pinterest.com/kanter/nonprofit-infographics/
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Principles of Creation 
1.  Define your audience

•  Internal or external
2.  Ask what they need to know
3.  Pick the right data – status or  

progress
4.  Automate as much as you can
5.  Always display it in context

Collaborative 
planning 

Information 
design  

presentation 

FREE STOCK IMAGES 
•  http://list.ly/l/703 

CREATE SHAREABLE CONTENT 



7

INSPIRATIONAL QUOTES 
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WHY CREATE AND FIND CHAMPIONS 

1. The power of a testimonial will outperform anything you 
create. 
2. Champions can open doors faster than you can. 
3. It isn’t marketing, its genuine. 
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RECRUIT INFLUENCERS 
•  Find Them
• Reach out to them
• Give them all the tools they need


Source: http://www.bethkanter.org/ambassadors/

SO WHY DO PEOPLE SHARE THINGS? 

http://nytmarketing.whsites.net/mediakit/pos/
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WHO MAKES A GOOD CHAMPION? 

• Basic communication skills
• Enthusiasm for the cause
• Personal connection to the NPO
• Active Facebook profile & basic social media etiquette
• Positive outlook on life
• Willingness to learn
•  Time to spend on social media

WHERE ARE THEY?  
• Your email newsletter – who is clicking and opening?
•  Twitter – who is engaging?
•  Facebook – who is engaging?
• Staff, board, volunteers, donors
• Online donors

HOW TO GET CONTENT SHARED 
• Appeal to people’s motivation to connect
•  Inspire Trust
• Keep your messages simple
• Use humor
• Embrace a sense of urgency
• One share is the beginning
• Email is your best engine
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TELL A STORY 
•  The Issue Story – how your project solves a larger social issue
•  The Local Story – how your project serves your community
•  The People you serve – how the people you serve will be 

transformed
•  The behind the scenes – sneak peek
•  Innovation story – what you are doing that is unique
• Personal passion story – why your supporter is passionate 



See our post?  What can you 
do to help? 
 
1.  Click like.  
2.  Better yet, comment.  
3.  Even better, click the share 

button! 
4.  The best, share this link 

(www.blahblah.com) on your 
page and challenge your friends 
to participate.   
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GIVE THEM TOOLS 

KEEP UP THE MOMENTUM 
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